Experience Counts:
Automotive Product Launches
Timeless brands are able to affect the hearts
and minds of consumers in a way that
makes our interaction with them engaging
and memorable. The most iconic brands
in the world appeal to our senses and give
consumers the opportunity to be immersed
in an experience in a way that leads to
increased brand loyalty and sales.
JGK Integrated Solutions understands what it means to
put the automotive experience in the hands of consumers.
A full service marketing services company, JGK specializes
in developing face to face marketing campaigns that
integrate live events, branded environments and interactive
and social media.

Jim Koufis, Managing Director of JGK, has a proven track
record in the automotive sector and understands what it
takes to provide a seamless experience from start to
finish. He has been involved in successful product
launches nationwide for some of the world’s leading
automotive brands including Ford, Lincoln, Subaru, BMW
and General Motors.
When considering the logistics of a launch, Koufis takes a
“no compromise” approach to his strategy. The emphasis
is on providing a comprehensive, high quality package
with an experience that is custom designed around a
client’s key messages. “We strive for excellence with all
of our launches to be sure we offer our clients the most
compelling experience possible. Getting the job done right
has been a real test of our flexibility and attention to detail.”
It seems his approach is working. Customers rave about

JGK’s ability to help brands achieve an impressive
presence in the market. The company has repeatedly
been praised for their professionalism, high quality and
innovative approach – attributes that are also shared by
the world’s leading automotive brands.
When it comes to product launches and brand experience,
Ford sees JGK as a true partner always ready to approach
a challenge in an innovative way. JGK has assisted them
with a number of highly successful product launches
including the 2008 Escape crossover vehicle, 2015
F150, Mustang and Lincoln Continental including press
conferences across Canada.
To launch Ford’s Sync technology, JGK developed a
unique experiential event to which key social media
influencers were invited to activate elements of the Sync
system. For all projects, JGK was able to provide a
comprehensive package including everything from travel
arrangements to audio visual staging, transportation and
vehicle logistics.
To help maximize brand engagement, JGK uses highly
trained brand ambassadors at product launch events to be
sure the front line experience with a brand is a positive one.

Whether it involves hosting an outdoor event for the media
in the middle of a Canadian winter, creating a multi-sensory
interactive experience targeting the luxury car market at a
trade show or hosting a formal dinner for key influencers at
a new car launch, JGK’s strategic, creative and measured
approach ensures that a customers’ experience of the
brand tells a story that they will never forget.

Put your brand in the driver’s seat, contact Jim:
jim.koufis@jgksolutions.com | 416.720.3296
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